MARKETING
Ex. I.  VOCABULARY LIST.

to market products


to widen

to participate


to supplement

to sponsor



marketing program

to support



social event

to distribute



worldwide

to involve



commercial message

to use as means of


package

to stimulate the public

charity

to donate to



scope

to convey



annual

to rank



additional

to supplement


medium (media)

Ex. 2.  Arrange pairs of synonyms

marketing




to sell

to participate



producer

to establish




to add

to market




football

to provide




worldwide

manufacturer



sales

opportunity




to take part

to supplement



to organize

soccer




to give

global





chance

Ex. 3.  Choose according to the definition

- to donate; logo; soft drinks; to provide with maintenance; the system of distributing goods; a gift; performed during a year; radio, newspapers and television; globalization.


- a donation; annual, mass media; to support, a brand name or company name;  non-alcoholic drinks; to make a gift or transfer property to another person;  internalization of products and services by large firms, marketing.

Ex. 4.  Translate paying attention to the tense-forms

1. More and more companies are participating in marketing now.

2. These firms are distributing new technology.

3. Coca Cola is a product that is marketed throughout the world with the same brand name.

4. Globalization strategy is a marketing strategy used by large companies worldwide.

5. Sponsors were given a chance to donate large sums of money.

6. The sport events will by followed by  charity concert.

7. The list of sponsors is widening to include Xerox Corporation, Master Card, IBM Corporation.

8. Globalization of communication is becoming a means to globalization of marketing programs.

9. This company’s commercial messages were chosen as the best.

Ex. 5.  READ THE TEXT AND ANSWER THE QUESTION:  WHAT TACTICS DO COMPANIES USE TO MARKET THEIR PRODUCTS  WORLDWIDE?

MARKETING: THE NEW TACTICS

Today, mass advertising persuades people of many different nationalities to use the same products. Millions of people around the world drink the same soft drinks, drive the same cars, wear the same clothes, eat the same hamburgers.

Large companies have made a dramatic change in their tactics. The social-events marketing has developed greatly over recent years. Today more than 3,500 large companies worldwide are participating in social-event marketing spending annually from $2 to $3 billion on sponsorship and support activities. For example, when the new World Basketball League was established, the organizers were given a chance to put their logos and commercial messages in team jerseys and arena floors.

World’s biggest companies are involved in sponsorship packages with sports organizations today. Companies like Levi Strauss, Coca-Cola or IBM Corporation use sponsorship as a means to market their products worldwide. It seems that the globalization of communications will be followed shortly by the globalization of marketing programs. Sport events provide a beautiful opportunity for that. Swedish car manufacturer Volvo is the new sponsor of the Track and Field Federation of Germany. Among Japanese companies, Toshiba is a sponsor of the Tour de France bicycle ride.

Many big sport events are supplemented by additional special events that are smaller in scope. In this way, companies link their sales to a special event and stimulate the public to buy their product. MasterCard, for instance, was the official credit card of World Cup in soccer in Italy in 1990. It donated a total $ 58,000 to  the players who were chosen as most valuable players in each of the 52 matches.

Another medium for conveying a positive corporate image is the sponsoring of arts events. Kodak Company, Philip Morris and Xerox Corporation are the leading sponsors of arts events. The list is widening to include banks and financial service companies. Sponsorship is becoming a global industry.

Ex. 6.   Choose the right translation

1. The globalization of communications will be followed by the globalization of marketing programs.


А. Глобализация коммуникаций повлияет на глобализацию  маркетинговых программ.


Б. Вслед за глобализацией коммуникаций произойдет глобализация маркетинговых программ.


С. Мировая информационная система  вызовет глобализацию маркетинговых программ.

2. Arts events are becoming a means for conveying a positive corporate image.


А. Мероприятия в области искусства  придают позитивный  имидж компании.


Б. Компания приобрела позитивный образ благодаря участию в мероприятиях в области искусства
C. Мероприятия в области искусства становятся средством передачи позитивного образа компании.

3. Large companies use social events to market their products worldwide.


А. Крупные компании продают свою продукцию участвуя в культурных мероприятиях.


Б. Крупные компании используют культурные события, чтобы продавать свою продукцию во всем мире.


В. Во всем мире  крупные компании продают свою продукцию используя культурные мероприятия.

4. Sport events marketing involves sponsorship and material support.


А. Спонсорство и материальная поддержка являются основой маркетинга с использованием спортивных мероприятий.


Б. Маркетинг с использованием спортивных мероприятий основывается на спонсорской поддержке.


В. Маркетинг с использованием спортивных мероприятий включает спонсорство и материальную поддержку.

Ex. 7.  Choose the correct variant on the basis of the text

1. The social events marketing has developed greatly



a) in the 19th century



b) in the last decades



c) over recent years.

2. World’s biggest companies spend  from $2 to #3 billion on



a)  logos and commercial messages



b) sponsorship and support activities.



C) communication

3. Social events provide a beautiful opportunity for



a) global communication



b) the globalization of  marketing programs



c) sports organizations.

4. Sponsorship of social events help create



a) a new marketing system



b) dramatic changes in tactics.



C) a positive corporate image of the sponsor.

5. Large companies like Coca Cola, Kodak, IBM and Xerox make use of their logos 



a) stimulating  the public to buy their products



b) to participate in marketing programs



c) to sponsor social events

6. Sponsorship is a means to



a) globalization of marketing programs.



b) globalization of communication programs



c) globalization of industry

7. Sponsorship is used to get



a) a leading role in business industry



b) financial support



c) extra profit

Ex. 8.  Complete the sentences

1. Today world’s large companies are participating in ...

2. These companies spend from $2 to $3 billion on...

3. Sponsors are given a chance to put their,..

4. Worldwide companies stimulate the public to buy their products through...

5. Social events provide a good opportunity for...

6. Big business sponsors art events to convey...

7.  Sponsorship is becoming...

Ex. 9.  Put questions to the following answers

1. People of many nationalities use the same products because of the globalization of marketing programs?

2. The social event marketing has developed greatly in recent years.

3. Social event marketing means sponsorship and support activities.

4. Sport events and art events provide a good opportunity for globalization of marketing programs.

5. No, Toshiba was not a sponsor of World Cup in soccer in Italy.

6. Yes, MasterCard donated $ 58,000 to the best players of World Cup in soccer in Italy in 1990.

7. Yes, big businesses use sponsorship to get extra profit.

8. No, Toshiba is not  the new sponsor of the Track and Filed Federation of Germany.

9. No, Kodak  is not using its logos on jerseys.

10. No, Addidas is not the leading sponsor of arts events.

11. Yes, banks and financial service companies are engaged in sponsorship.

12. Yes, sponsoring helps create a positive corporate image.

Ex. 10.   Answer the following questions

1. What new tactics do large companies use?

2. How many companies are participating in social event marketing?

3. What do sponsors put on team jerseys and arena floors?

4. What events do the companies sponsor?

5. Why are the large companies participating in sponsorship?

6. What companies are the leading sponsors of arts events?

7. What companies provide support to sports events?

8. Why do people of different nationalities use the same products?

9. Why have sponsorship programs developed greatly in recent years?

Ex. 11.  Prove the statements

1.  Sponsorship is becoming a global industry today.

2. Social events provide a beautiful opportunity for marketing worldwide.

3. The list of sponsors includes world’s leading companies, banks and service firms.

4. Today sponsorship is the only way to help organize various social events.

Ex. 12.  Retell the text in short. 

